
What Makes a Great Place?

sociability uses & activities

access & linkages comfort & image

Welcoming

evening use
volunteerism

street life

transit usage

parking usage patterns
pedestrian activity

Walkable
Convenient
Accessible

Charm  Clean
Attractive

Historic

Safe

building conditions
environmental data

sanitation rating
crime stats

Cooperative
Neighborly

property values
land-use patterns

retail sales

business ownership

Special  Real

Fun
Active   Vital

Connected

Key Attributes
Intangibles
Measurements

PLACE



Place Game



Qualities of Great Streets
• Attractions & Destinations
• Identity & Image
• Active Edge Uses
• Amenities
• Management:

Central to the Solution
• Seasonal Strategy
• Diverse User Groups
• Traffic, Transit & the 

Pedestrian
• Blending of Uses & Modes
• Protects Neighborhoods



Attractions & Destinations
• Curiosity, chaos, choices, with special places, 

rest spots, - the art of the path.



Attractions & Destinations
• Clustered activity points of interest.
• 10+ Destinations – including food and markets, local 

retail, art, play, education, health/recreation.



Identity & Image
• Showcases local assets
• Businesses, pedestrians, drivers, raise their 

behavior to this vision – sense of place.



Active Edge Uses 
• Active building bases



Active Edge Uses 
• Active year around uses
• Connections from both sides of street



Amenities
• Public and private seating options
• Triangulation to support use – clusters of street 

amenities



Management - Central to the Solution
• Programming – daily activity 

generators/cultural, civic and seasonal 
celebrations



Seasonal Strategies



Draws diverse user groups 
• No one group or use dominates   



Traffic, Transit & the Pedestrian
• Walkable – Places to go
• Range of transportation options



Traffic, Transit & the Pedestrian
• Range of transportation options
• Shared Use Streets



Flexibility – blending uses & modes
• Ground floors and retail that blur public and 

private space



Protects neighborhoods
• Good transitions to local communities and 

desired street character 


